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Analysis of user-generated comments posted during live matches of the Cricket World 
Cup 2015 
Abstract 
Purpose - The purpose of this explorative-qualitative paper is to analyze user-generated 
comments posted on social media while live matches were being played during the Cricket 
World Cup 2015. 
Design/methodology/approach - Data were collected from Yahoo! Cricket, a website that 
allows people to submit comments during live matches. The comments were qualitatively 
analyzed using the grounded theory approach. 
Findings - The key finding of this paper is that people like to consume live sporting events in 
an online social setting rather than as isolated individuals. In addition, the use of the 
grounded theory approach helped uncover several new findings related to SHRSOH¶VXVHRI
social media during live matches. 
Research limitations / implications - Since this paper studied the case of the Cricket World 
Cup 2015 and collected data from Yahoo! Cricket, caution is advocated in generalizing its 
findings. 
Originality / value - Scholarly interest on the use of social media during live sporting events 
is growing. Building on such works, this paper highlights how user-generated comments 
posted during the Cricket World Cup 2015²mostly by individuals within the Indian 
subcontinent²intersected with broader issues such as culture, identity, politics and religion. 
Keywords Information sharing, Qualitative analysis, Social media, Sport communication, 
User-generated content 
Paper type Research paper 
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Introduction 
Advances in information technology have revolutionized the production and 
consumption of live sporting events. Traditionally, sports used to be broadcasted on 
television for passive viewing. However, social media applications now allow people to 
express opinions freely on the Internet, and actively engage with netizens during live 
matches. 
As information technology continues to take over the world, sporting events need to 
become tech-friendly in reaching out to its increasingly tech-savvy fans. Such a development 
will allow forging strong sporting fraternity-fan connections, which lie at the heart of not 
only the development of sports but also the enhancement of fanV¶H[SHULHQFH (Bhogle, 2017). 
Recognizing this, scholars have been studying sports-related social media use over the last 
decade (e.g., Kassing and Sanderson, 2010; McCarthy et al., 2014). 
An emerging area of research focuses on user-generated comments posted by Internet 
users during live sporting events (Yu and Wang, 2015). This paper considers such comments 
to offer a unique vantage point into real-time sentiment on the ground. Hence, their analysis 
would extend the scholarly understanding of the use of information technology among people 
during live sporting events. Moreover, it could offer insights to sports marketers into ways to 
enhance the overall sport experience. 
For these reasons, the purpose of this explorative-qualitative paper is to analyze user-
generated comments posted on Yahoo! Cricket (www.cricket.yahoo.com) while live matches 
were being played during the Cricket World Cup 2015. Given the relatively under-
investigated nature of the research area coupled with the lack of a priori frameworks, analysis 
of the comments was done using the grounded theory approach. Consistent with the nature of 
any explorative-qualitative research, the thrust of this paper lies in providing a rich 
description of the specific study context²not in its strive for generalizability. 
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The paper is significant for both theory and practice. From a theoretical standpoint, it 
deepens the scholarly understanding of how sports fans use social media during live sporting 
events. The premise that sports fans will use social media even while watching live matches 
is conceptually rooted in the notion of second screening, which refers to peoSOH¶V growing 
penchant to use multiple screens at the same time (Shim et al., 2017). Hence, it is quite 
feasible for individuals to watch live matches on a television, a computer, or a smartphone; 
and at the same time post online comments using a computer or a mobile device. Thus, by 
studying a relatively new phenomenon in a unique context²the Cricket World Cup 2015, the 
paper has practical implications for sports marketers on how to foster online engagement 
among fans. 
The rest of this paper is structured in the form of five sections. The next section offers 
an overview of the literature on sports-related social media use. The section thereafter details 
the present study context and highlights its uniqueness. It describes the sport of cricket in 
general, the tourney Cricket World Cup 2015 in particular, and the social media platform 
Yahoo! Cricket. This is followed by another section that explains the research methods 
including data collection, coding, analysis and evaluation. The penultimate section of this 
paper presents the results. The closing section is devoted to discussion and conclusions. It 
discusses the findings in light of the literature, and highlights the contributions to theory as 
well as the implications for practice. Finally, it acknowledges the limitations of this paper, 
and identifies a few future research directions. 
 
Related Works on Sports-Related Social Media Use 
The literature on sports-related social media use has been growing along three major 
themes. One theme IRFXVHVRQSOD\HUV¶XVHof social media. For example, Sanderson (2008a) 
examined how Curt Schilling, a pitcher with the US Major League Baseball team the Boston 
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Red Sox, used his blog. Schilling was found to use self-presentation strategies to maintain a 
favorable social media presence. Kassing and Sanderson (2010) investigated tweets posted by 
a selection of riders during a three-week race in Italy. The riders were found to use Twitter to 
provide commentary and insider perspectives for fans. In a similar vein, Hull (2014) analyzed 
how PGA Tour golfers tweeted during the week of the Masters tournament. The tweets 
offered interesting glimpses into the JROIHUV¶ lives for fans. 
A second theme focuses on the social media presence of sports organizations. For 
example, Wallace et al. (2011) examined how the National Collegiate Athletic Association 
(NCAA)²an organization dedicated to the well-being and success of student athletes²used 
its Facebook Fan Page. A conscientious attempt to promote brand loyalty could be identified. 
On a related note, Sanderson (2011) investigated social media policies provided in handbooks 
for student athletes from a selected division of NCAA schools. More recently, McCarthy et 
al. (2014) analyzed how UK football clubs manage their brand presence on social media to 
foster engagement with their fans. Strategic social media use was identified as being crucial 
to drive not only web traffic to official websites but also commercial gains. 
Another theme, on which this paper specifically builds, IRFXVHVRQVSRUWVIDQV¶Xse of 
social media. For example, Sanderson (2013) examined how football fans at the University of 
Cincinnati reacted on Facebook when their head football coach Brian Kelly left the school to 
become the head coach at the University of Notre Dame. The use of abusive language to 
derogate out-groups was particularly common. Babac and Podobnik (2016) analyzed user-
generated comments posted on Facebook pages of a selection of football clubs. Both positive 
(e.g., joy) and negative (e.g., anger) sentiments made their presence felt. Frederick et al. 
(2016) examined the use of Twitter related to the 2014 Sochi Winter Olympic Games. 
Besides focusing on sports per se, tweets were often found to deal with broader political 
issues. 
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Within this theme, an emerging area of research specifically examines user-generated 
comments posted during live sporting events. For example, Yu and Wang (2015) examined 
sentiments expressed in tweets by US football fans during a selection of matches of the 2014 
Football World Cup. Yang et al. (2016) investigated online discussions about the same 
tournament on the Chinese social media application Sina Weibo. At a granular level, some of 
the concepts brought to the fore include networking among fans (Jacobson, 2016), role of 
emotions (Sanderson, 2016), mediated interactions with players (Frederick et al., 2012), and 
the vitriolic nature of comments (Galily, 2008). Building on these works, this paper explores 
user-generated comments posted while live matches were being played during the Cricket 
World Cup 2015. 
 
Present Study Context and its Uniqueness 
Cricket 
This paper uses cricket as the test case for investigation. It is a sport played between 
two teams. Each team comprises eleven players, who play three major roles²batting, 
bowling and fielding. While batting, batsmen use bats to hit balls and score points known as 
runs. While bowling, bowlers throw balls at batsmen to dismiss them. While fielding, fielders 
chase balls hit by batsmen to minimize the runs scored. One player from each team plays as a 
captain, who performs the toss. The winning captain decides which team would bat first. The 
team batting first has a single innings in which it tries to score as many runs as possible. The 
innings ends when bowlers from the other team have bowled 300 deliveries at the batsmen, or 
when ten batsmen have been dismissed, whichever occurs earlier. Thereafter, the teams 
change their roles. The other team gets an innings of 300 deliveries or 10 dismissals with 
which it tries to chase down the runs scored by the team that batted first. The team that scores 
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the higher wins the match. Matches are officiated by individuals known as umpires. Each 
match lasts for about eight hours. 
Cricket was chosen for two reasons. First, unlike sports such as football or hockey 
that mostly comprise continuous sessions of gameplay, cricket entails distinct events of a few 
seconds²when batsmen hit balls thrown at them by bowlers followed by fielders chasing the 
balls²interlaced with temporary pauses²when fielders return balls to bowlers who prepare 
to bowl again at batsmen. Such pauses amid actions in an eight-hour long match give users 
ample time and opportunity to post comments without necessarily missing much of the live 
action. This in turn suggests that live cricket matches are conducive to the phenomenon of 
second screening (Shim et al., 2017). Hence, they offer the possibility to collect a wide pool 
of online comments. 
Second, the researcher has been an avid cricket follower for almost 20 years. This 
ensures that he has sufficient knowledge to interpret the comments. This was necessary 
because familiarity of the researcher with the research context is crucial for conducting 
qualitative research (Habibi et al., 2014). 
On the scholarly front, research on cricket is conspicuously rare. Among the few 
works, some discussed the impact of cricket on societies (Agur, 2013; Sturm, 2015) while 
others investigated the relation between internal communication and commitment of 
cricketers (Mishra et al., 2016). This paper extends cricket-related research by analyzing 
comments posted on social media during live matches of the Cricket World Cup 2015. 
 
Cricket World Cup 2015 
The Cricket World Cup is WKHVSRUW¶Vbiggest tournament organized by the 
International Cricket Council (ICC), the governing body for the sport. This flagship mega-
event is played every four years. It was first held in England in 1975. 
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Since its inception till 2011, the Cricket World Cup had been played a total of 10 
times. The tournament had been hosted four times by England, thrice by the Indian 
subcontinent, once jointly by Australia and New Zealand, once jointly by South Africa, 
Kenya and Zimbabwe, as well as once by countries in the Caribbean. Australia had won the 
tournament four times, India and the West Indies had won twice each, while Pakistan and Sri 
Lanka won once each. 
The eleventh edition of the Cricket World Cup was played in 2015. It was jointly 
hosted by Australia and New Zealand. Specifically, the CEO of the hugely successful 2011 
Rugby World Cup held in New Zealand was responsible to help the Trans-Tasman nations 
earn the hosting right (Newshub, 2016). 
In the Cricket World Cup 2015, the top 14 cricket teams in the world played 49 
matches across 44 days. The final match was played at Melbourne between the two host 
nations. Australia emerged as the winner (ICC, 2015). 
 
Yahoo! Cricket (YC) 
User-generated comments posted during live matches of the Cricket World Cup 2015 
were collected from YC. For every match, the platform offers ball-by-ball commentary. 
Users have the option to post comments in response to the commentary corresponding to 
every ball. Figure 1 shows the screenshot of the commentary corresponding to the last ball of 
the tournament followed by an annotation indicating the number of comments received in 
response to the commentary till then µ¶, and a link to post additional comment µLeave a 
FRPPHQW¶ 
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Figure 1. Screenshot 
 
The option to leave comments after every ball makes YC a unique platform. Such a 
functionality is able to capture Internet userV¶instantaneous sentiments triggered by 
momentary events. Furthermore, YC is mostly visited by users from the Indian subcontinent. 
Its regional user base allows exploring how online conversations about cricket in the 
subcontinent intersect with broader issues such as culture, identity, politics and religion. 
 
Methods 
Data Collection 
Comments posted on YC in response to every ball bowled in each match of the 
Cricket World Cup 2015 were collected. They were archived in a single-spaced Microsoft 
Office word document that contained some 93,430 words spanning across 347 pages. It 
specifically comprised 19,155 comments. 
There were eight matches that failed to receive any comments. In general, these were 
the ones that had a generally strong team playing against a relatively weak side, for example, 
England versus Scotland, and New Zealand versus Afghanistan. This shows that matches that 
are expected to be one-sided receive little traction on social media. 
In contrast, the highest number of comments received by a single match was 4,557. It 
was the semi-final match played between Australia and India. Perhaps, YC was abuzz during 
matches with high stakes. However, it did not receive a lot of comments during the final 
match played between Australia and New Zealand. This confirms that YC is largely 
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frequented by users from the Indian subcontinent. Indeed, it was found that matches 
involving the subcontinent nations generally resulted in a lot of online chatter. For example, 
the match between India and Bangladesh received 3,299 comments while that between India 
and Pakistan attracted 1,735 comments. 
From the initial pool of comments collected, those that were not in English and those 
that contained nonsensical texts were eliminated. The cleansed document was 257 pages long 
and contained 68,745 words. In particular, it comprised 15,426 comments that were admitted 
for coding and analysis. 
 
Coding and Analysis 
The data were analyzed using the grounded theory approach by the researcher, who 
was trained with qualitative research methods. Each comment was the unit of analysis. The 
coding task started soon after data collection, and continued for a period of almost nine 
months. To minimize fatigue-induced coding errors, the task was limited to at most one hour 
of coding per session as well as to at most three sessions per day. Codes were revisited 
multiple times to ensure the consistency of the analysis. 
Grounded theory requires a microanalysis of data involving a detailed line-by-line 
scrutiny to first generate initial codes and thereafter identify relations among the codes 
(Glaser and Strauss, 1967; Strauss and Corbin, 1998). Therefore, the data were first 
microanalyzed to generate emergent codes. Due to the interpretative nature of the analysis, 
the researcher allowed a single comment to be assigned multiple codes. After the initial 
categorization of codes (open coding activity), constant comparison was used by returning to 
the data in order to gain insights into the usefulness of the developed codes. They were 
compared to ascertain similarity and inter-relationships (axial coding activity). 
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The data were constantly compared and contrasted. This allowed for a fluid 
movement between data and the theory to be built. Development and enhancement of codes 
continued until new observations failed to add significantly to existing codes, thereby 
suggesting saturation. Table 1 gives a snapshot of the coding process. FinallyFRPPHQWV¶
tone²ranging from polite to unpleasant²was chosen as the core category to explain the 
results. The overall approach of coding and analysis is informed by the literature (Glaser and 
Strauss, 1967; Papathanassis and Knolle, 2011; Sanderson, 2008b; Strauss and Corbin, 1998). 
 
Table 1. Coding process. 
Open Coding Axial Coding 
x Providing status updates to other users 
x Developing relations with other users 
x Interacting with players 
x Forging connection with YC commentators 
x Helping other users 
x Helping YC commentators 
x Providing status updates 
x Developing relations 
x Attempting to help 
x Offering constructive advice 
x Advising other users 
x Advising YC commentators 
x Advising players 
x Advising team selectors 
x Sharing anger with other users 
x Engaging in verbal duels 
x Pointing out commentary errors 
x Blaming the YC application 
x Complaining to the ICC 
x Abusing other users 
x Taunting losing teams 
x Ridiculing YC commentators 
x Venting frustration 
x Complaining 
x Abusing 
x Mocking 
 
 
Evaluation 
Since grounded theory requires drawing inferences grounded in data, there was 
neither any predefined coding scheme nor any quantifiable results. The explorative-
qualitative nature of this paper rendered inter-coder reliability analysis inappropriate (Burla et 
al., 2008; Papathanassis and Knolle, 2011; Sanderson, 2008b). 
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Nonetheless, in order to ensure the validity and reliability of the coding, the 
researcher contacted a coder, who had a 0DVWHU¶VGHJUHHLQComputer Science and was 
interested in social media research. He had knowledge about cricket but was ignorant of this 
paper¶VSXUSRVH. In a face-to-face meeting with the researcher, the coder was asked to 
independently think aloud about a randomly selected sample of some 200 comments. The 
thoughts of the independent coder generally concurred with the themes coded by the 
researcher. Validity and reliability was also guaranteed by later asking the coder to review 
and comment on the results of this paper. These approaches to ensure validity and reliability 
of results obtained using grounded theory are informed by the literature (Filieri, 2016). 
Additionally, the rigor of qualitative analysis is often determined through auditability, 
credibility and applicability (De Witt and Ploeg, 2006). Auditability refers to the clarity and 
the correctness in the description of research methods. To establish auditability, the 
researcher provided as much information as possible about the research process in the 
Methods section of this paper. Credibility refers to the extent to which the findings can be 
confirmed by other works or by participants. Given the nature of data collection employed in 
this paper, the findings could not be confirmed by contacting users who submitted the 
comments. Nonetheless, the independent coder found the findings to be generally credible. 
Applicability refers to the extent to which the findings can be applied in other settings. This 
paper leaves it to future research to examine its applicability. 
 
Results 
 To present the results, this paper treats FRPPHQWV¶WRQH as the core category because it 
could readily encapsulate all other codes emerging from the data. Some comments were 
polite in tone, and could be grouped into the following themes: (1) providing status updates, 
(2) developing relations, (3) attempting to help, and (4) offering constructive advice. 
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However, others tended to be unpleasant, and manifested along the following themes: (5) 
venting frustration, (6) complaining, (7) abusing, and (8) mocking. 
 
Providing Status Updates  
Users often provided status updates to their online peers as if YC were a social 
networking site like Facebook. SRPHKLJKOLJKWHGGHOLJKWDVLQ³+LS+LS+XUUD\\\\\\\\\´
Others sighed, ³0\PRRGLVRIIQRZ´ 
6RPHFRPPHQWVUHJUHWWHGPLVVLQJRXWRQWKHOLYHDFWLRQ³,JRWEXV\LQDFDOODQG
missed«´&RPPHQWVVXFKDV³WKLVPDWFKLVJRLQJWRJHWRYHUEHIRUH,UHDFKKRPH´were 
perhaps written while commuting. This demonstrates how social media applications have 
revolutionized sports coverage by allowing users to stay abreast even on the move. 
One user complained about how live streaPLQJKDVEHHQEORFNHGLQWKHLQGLYLGXDO¶V
ZRUNSODFHE\VWDWLQJ³7KHRIILFHEORFNLQJDOOOLYHVWUHDP´$QDUGHQW,QGLDQVXSSRUWHU
updated, 
I have to cancel the 5-star dinner treat I was supposed to give to my colleagues 
if IndiDZHQWWKURXJKWRWKHILQDOV«I am sad as India lost, but more than that 
happy on account of saving a fortune of money. 
 
Developing Relations 
Several comments suggested that users enjoyed forging social connections with 
netizens during live matches. For example, in response to the commentary corresponding to 
WKHILUVWEDOORIWKHWRXUQDPHQWDXVHUFRPPHQWHG³7KHILUVWEDOOLVGHGLFDWHGWRDOOFULFNHW
IDQV´7KHLQLWLDOVWDJHVRIVHYHUDOPDWFKHVDWWUDFWHGJUHHWLQJVVXFKDV³KLHYHU\RQH´DQG
³KHOORDOO´$IWHUPDWFKHVHQGHGWKHUHZHUH FRPPHQWVVXFKDV³E\HDOOGHDUDQGQHDU
IULHQGV´$WQDLO-ELWLQJPDWFKVLWXDWLRQVFRPPHQWVVXFKDV³FRQWURO\RXUQHUYHVGHDU´DQG
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³NHHSFDOPJX\V´LQWHQGLQJWRFDOPRWKHUVGRZQZHUHDOVRTXLWHFRPPRQ6RPHXVHUV
DSSUHFLDWHGRWKHUV¶FRPPHQWV³,ORYH\RXU comments«´ 
Users occasionally took the onus on them to engage the online community. For 
H[DPSOHRQHXVHUFRQGXFWHGDSROODVNLQJ³:KRZLOOEHWKHPDQWRVFRUHLQWRGD\¶VPDWFK"
)DVWFRPPHQWVSOHDVH´$WWLPHVWKH\DSSHDUHGHDJHUWRHQWHUWDLQothers. For example, when 
rain interrupted a match, one user started chanting³5DLQUDLQJRDZD\´7KH\RIWHQVHUYHGDV
VWDWLVWLFLDQVSURYLGLQJLQIRUPDWLRQVXFKDV³ODVW\HDUVHYHU\ZRUOGFXSILQDOVDZDWOHDVW
RQH$VLDQWHDP´ 
Users were also found to entertaiQWKHRQOLQHFRPPXQLW\E\SOD\LQJZLWKSOD\HUV¶
QDPHVDQGDWWHPSWLQJWREHIXQQ\)RUH[DPSOHZKHQ1HZ=HDODQG¶V7UHQW%RXOWZDV
SOD\LQJZHOODXVHUFRPPHQWHG³SOXJ«WKLVERXOWZLWKLQFKEROW´/LNHZLVHZKHQ
$XVWUDOLD¶V$DURQ)LQFKZDVgoing great gunsDFRPPHQWVWDWHG³)LQFK,ZLOOSLQFK\RX´
:KHQ(QJODQG¶V,DQ%HOOZDVLQDFWLRQDXVHUSRVWHG³%HOOKDVQRZULQJ´7KHVHVXJJHVW
that users did not lack a funny bone while watching live matches. 
Users also attempted to develop relations with cricketers. There were several 
comments that seemed to have been written with the assumption that the cricketers could read 
the entries. For example, one user was so impressed with the performance of a player that the 
LQGLYLGXDOSURSRVHG³&DQ,PDUU\\RX"´7DNLQJWKHFXHDQRWKHUXVHUFRPPHQWHG³PDUU\
me«´SHUKDSVKRSLQJWKDWWKHSOD\HUZRXOGSD\DWWHQWLRQWRWKHVHFRQGSURSRVDOWRR 
Users collectively referred to the players of the team they were supporting as brothers 
DVHYLGHQWLQWKHIROORZLQJFRPPHQW³&RQJUDWXODWLRQVP\EURWKHUV´When the legendary Sri 
Lankan Kumar Sangakkara, who had declared his decision to retire after the tournament, 
SOD\HGKLVODVWPDWFKWKHUHZHUHSOHQW\RIFRPPHQWVRIWKHIRUP³*RRGE\H6DQJD´³6DOXWH
to you and your personality DQG\RXUFRQWULEXWLRQWRWKHJDPH´DQG³:HZLOOPLVV\RX
6DQJD´2QHXVHUDVNHG³6DQJDNNDUDZK\DUH\RXUHWLULQJ"´DOPRVWH[SHFWLQJ
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respond. These demonstrate parasocial interaction²development of mediated relations 
(Frederick et al., 2012; Horton and Wohl, 1956)²between users on the Internet and players 
on the field. 
At the end of the tournament, the online community showed their appreciation toward 
the YC commentary team. This was HYLGHQWIURPFRPPHQWVVXFKDV³7KDQNs Yahoo Team 
for your hard work´ DQG³JRRGER\\DKRRZLOOPLVV-bye-WDNHFDUH´It was almost as if users 
were bidding adieu to their acquaintances. 
 
Attempting to Help 
Attempts to help netizens was unmistakably evident. For example, a user apparently 
ignorant of the rules of cricket qXHVWLRQHGDERXWDFRPPHQWDU\³:KDWLVWKLV:LGHV"+RZ
FDQLWEH:LGHVLQ%DOO"´,QUHVSRQVHDQRWKHUFRPPHQWclarifiHG³,WVHHPVOLNH\RXDUH
QHZWRFULFNHWLIXGRQ¶WXQGHUVWDQG:LGHV:LGHZLWKERXQGDU\LHVRWRWDO,W¶VD
wide so mentiRQHGOLNH:LGHV´ 
Users were also apologetic about their incompetent writing style. They regretted 
causing inconvenience to others for submitting difficult-to-read texts. This is evident from 
comments such as ³6RUU\IRUWKHSRRUJUDPPDU´ 
Occasionally, users extended their help to the YC commentary team. When one user 
complained that YC had mistakenly not provided the commentary of a ball²³RQHEDOO
PLVVLQJ´VRPHXVHUVZHUHTXLFNWRUHVSRQGZLWKWKHPLVVLQJGHWDLOV Users often corrected 
some of the inadvertent mistakes made by the YC commentators. For example, in response to 
a complain about a commentary error, one comment stated, 
Proper commentary: OUT! Elliot falls! Fuller length ball outside off, Elliot 
slashes it hard over the point region. The ball goes towards Taskin in the deep 
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who manages to hold on to that one. It was nicely played but he found the 
fielder unfortunately. 
 
Offering Constructive Advice 
Users did not shy away from offering constructive advice to all and sundry. For 
example, after a series of comments that vehemently rebuked players for their poor 
performance, one comment advised users to calm down: 
To all the viewers a humble request: sports for peace. Yes, it is meant only for 
SHDFH%HVSRUWLYH'RQ¶WORRNDWDQ\JDPHDVDZDU<HV I love sports«I love 
the game«1RWDQy country or any player«No scolding«Have a nice day. 
 
Users provided plenty of advice to the commentary team of YC. As evident from 
FRPPHQWVVXFKDV³&RPPHQWDU\LQ(QJOLVKVKRXOGEHIUHHIURPFOLFKp´DQG³)ORZHU\
languDJHVKRXOGEHXVHGZLWKXWPRVWFDUH´XVHUVSHUKDSVZDQWHGDOD\PDQSHUVSHFWLYHLQWKH
ball-by-ball updates. Jargons and grandiloquent language failed to impress. 
Users often behaved as self-appointed coaches. Advising players on the field, users 
posted coPPHQWVVXFKDV³%RZOLQOLQHDQGOHQJWK´³'RQ¶WWDNHWRRPXFKSUHVVXUH«play 
IUHHO\´DQG³1RZGRWEDOO>DEDOORQZKLFKQRUXQLVVFRUHG@"+XUU\XS´8VHUVDOPRVW
seemed to believe that their comments would inform players, who would then adjust their 
strategies and tactics accordingly. 
To cricketers, users also offered grooming tips. For example, some users expressed 
WKHLUGLVVDWLVIDFWLRQZLWKWKHORRNRISOD\HUVZLWKFRPPHQWVVXFKDV³SOHDVHVKDYH´DOPRVW
expecting the player to run from the field to the salon. 
Users often commented as if they were team selectors. For example, one comment 
VWDWHG³KHVKRXOGQRWEHLQWKHWHDPQRZ´ZKLOHDQRWKHUVWDWHG³SOHDVHEULQJEDFN<XYUDMLQ
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SODFHRI5DKDQH´,WZDVDVLIXVHUVZHUHH[SHFWLQJWKHVHOHFWRUVWROLVWHQto their comments. 
One user went on to offer an advice buttressed with detailed explanations: 
Drop Finch and instead take Watson in that position because as you can see, 
Watson is a good opener. Just look at his record. And he used to open the 
innings. The team will get one bowler also«Watson is a great opener rather 
than a one-down batsman [one who comes out to bat after the first dismissal], 
Smith is in perfect position at one-down. 
 
Venting Frustration 
Several users sounded angry, and vented out frustration through comments such as 
³ZKDWWKHKHOO´³,KDWHWKLV´DQG³,W¶VDIUXVWUDWLQJSHUIRUPDQFH´ Some of the comments 
were specifically directed to cricketers. For example, when a player struggled, one comment 
FULWLFL]HG³$VKDPHGRI\RX,´ highlighting parasocial interaction. 
Despite the apparent camaraderie among the online community, there were occasional 
traces of verbal duels. For example, during a group-stage match, one user apparently serving 
as a fortune-WHOOHUSUHGLFWHG³)LUVW6HPL-final: South Africa vs New Zealand, Second Semi-
ILQDO,QGLDYV$XVWUDOLD)LQDO1HZ=HDODQGYV$XVWUDOLD´,QUHVSRQVHWKHXVHUZDV
confronted by another self-appointed fortune-teller who responded³Fool!! First Semi-final: 
South Africa vs New Zealand, Second Semi-final: India vs Pakistan, Final: South Africa vs 
,QGLD´ 
 
Complaining 
Some users were quite critical about the errors made by the YC commentary team. 
One comment complained³'X3OHVVLVZDVFDXJKWE\6'KDZDQ3OHDVHFRUUHFWWKHVFRUH
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card, it shows caught E\0RKLW6KDUPD´2WKHUVLPLODUFRPPHQWVLQFOXGH³<DKRRLVVKRZLQJ
ZURQJVFRUH´DQG³3OHDVHFRUUHFWLW1RWJRRG´ 
Some users even compared YC with CricBuzz²another website that provides live 
ball-by-ball commentary. Complaining about the slow speed of the commentary update, one 
XVHUFRPPHQWHG³+H\<DKRR&ULFNHW\RXKDYHWREHTXLFN&ULF%X]]LVIDVWHUWKDQ\RX´
2QDUHODWHGQRWHDQRWKHUXVHUFRPPHQWHG³,W¶VEHWWHUWRXVH&ULF%X]],WXSGDWHVYHU\
LQVWDQWO\´2QHXVHUFRPSODLQHGDERXWWKH<DKRRDSSOLFDWLRQ³,KDWHWKLV<DKRRDSS,W¶V
YHU\VORZ´ 
Users did not shy away from complaining to the ICC. Some comments contained 
complaints about the performance of umpires. Such comments include ³SRRUXPSLULQJ´
³XPSLUHVVKRXOGZHDUDSDLURIJODVVHVWRPDNHGHFLVLRQV´DQG³WKH,&&VKRXOGWDNH a 
YLVLELOLW\WHVWRIXPSLUHV´ 
Some users were quite vocal in complaining about the cricketing rules that result in 
the dominance of batsmen over bowlers. Such complaints came especially during the knock-
out matches. WhLOHVRPHVLPSO\H[SUHVVHGGLVJXVWWKURXJKFRPPHQWVVXFKDV³VKDPH,&&´
others offered a more detailed treatment as follows: 
:RUVWZRUOGFXS,W¶VJHWWLQJZRUVHDIWHUHDFKPDWFK7KHUXOHVGRQRWFDUH
DERXWERZOHUV,GRQ¶WNQRZZKDWWKHVH,&&IHOORZVDUe doing«/HW¶VVHHKRZ
many budding cricketers want to be a bowler in future. Batsmen scoring 200+ 
runs and teams scoring 400+ runs regularly. Why do we need bowlers in this 
game now? Place the bowling machines instead!!!! 
 
Abusing 
There were instances of cyberbullying through the comments. For example, one 
FRPPHQWVWDWHG³<RXDOODUHI'´7KHXVHRIWKHI-word suggests that users do not 
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always follow the guidelines provided by YC²³Be considerate and respectful of your fellow 
SRVWHUV´DQG³'RQ¶WSRVWSUofanity, obscenities, abusive language, or otherwise objectionable 
FRQWHQW´ 
During a match between arch rivals India and Pakistan, a religiously sensitive 
FRPPHQWVWDWHG³,W¶VSUHWW\VDGWRVHH,QGLDQ0XVOLPVVXSSRUW3DNLVWDQHYHQWKRXJKWKH\
know how baGO\WKH\ZLOOEHWUHDWHGLIWKH\YLVLWWKHUH´7KHVHDEXVLYHFRPPHQWVZHUH
mostly posted during crunch match situations. 
Nonetheless, there were some sensible users who later apologized to the community 
after writing abusive comments. Such an apologetic coPPHQWVWDWHG³6RUU\E\PLVWDNH«I 
W\SHG´ It seems that users can be easily caught up in jingoism during live matches. 
 
Mocking 
Users were at their sarcastic best when teams were at the verge of being knocked out 
of the tournament. They often taunted manaJHUVRIWKHORVLQJWHDPV³ERRNWKHUHWXUQIOLJKW
WRGD\WKHSOD\HUVDUHWRRKRPHVLFN´ Some acerbically ZLVKHG³+DYHDVDIHIOLJKWEDFN
KRPH´2WKHUVHYHQironically quippHG³:KHQ\RXFRPHSOHDVHEULQJVRPHFKRFRODWHVIURP
WKHUH´In addition, users were found to ridicule the YC commentary team for their errors 
ZLWKVDUFDVWLFUHPDUNVVXFKDV³KDKDKDDDDDDDDDDDDDD´ 
 
Discussion and Conclusions 
Findings 
With information technology making rapid inroads into sports broadcast, netizens 
now have the privilege to post comments on social media during live sporting events. Hence, 
taking the case of the Cricket World Cup 2015, this paper analyzed user-generated comments 
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posted on YC during live matches. Grounded theory was used for analysis. The results show 
that users posted both polite and unpleasant comments. 
Five major findings could be gleaned from the results. First, netizens enjoy 
consuming live sporting events in an online social setting rather than as isolated individuals. 
As evident from numerous comments, users almost felt like watching the matches together 
with their online peers. This finding lends empirical VXSSRUWWR-DFREVRQ¶VLGHDRI
networked spectatorship DQG6KLPHWDO¶VFRQFHSWRIVRFLDOFR-viewing in the context 
of second screening. Users were keen to forge social ties with like-minded individuals 
passionate about a common sport. This concurs with previous works that highlighted the role 
of online comments in fostering interactions, developing relations, and constructing identities 
(Galily, 2008; Tenenboim and Cohen, 2015). 
In addition, drawing from the uses-and-gratifications perspective, comments were 
forthcoming possibly GXHWRXVHUV¶psychological needs for information exchange and 
emotional outlet (Church and Smyth, 2009; Clavio and Kian, 2010; Hsu et al., 2015; Lee, 
2012). Users seemed to be in need of the information provided in the ball-by-ball 
commentary FRXSOHGZLWKRWKHUV¶UHDFWLRQVon them to stay abreast with the progress of the 
live matches in the online social setting. Concurrently, the plethora of comments that they 
posted was a testament to their penchant to share information. Their willingness to share 
remained active even when they were consuming live sporting events. This suggests that 
posting comments could hardly distract users during the matches. In fact, second screening 
provided users an outlet for euphoria and despair that in turn perhaps made following the 
matches a more pleasurable experience than otherwise (Babac and Podobnik, 2016). 
The next finding is that user-generated comments posted during live sporting events 
are the by-SURGXFWVRIXVHUV¶HPRWLRQV. Previous works on sports-related user-generated 
content found both positive and negative emotions to play a significant role in influencing 
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IDQV¶experience (Babac and Podobnik, 2016; Sanderson, 2016; Yu and Wang, 2015). After 
all, sports are about the joy of winning and the disappointment of losing. Given that users 
usually follow sports wanting a team to win, they experience a variety of emotions. 
Moreover, the psychology literature has long suggested that emotions affect social behavior 
YDQ.OHHIHWDO(YHQLQWKHRQOLQHFRQWH[WHPRWLRQVLQIOXHQFHLQGLYLGXDOV¶UHVSRQVH
to situations (Chang et al., 2014). Therefore, it seems that the comments that were submitted 
on YC during live matches were triggered by the instantaneous emotions that users 
experienced during the matches. 
In this vein, this paper also takes a step to respond to the call for research to study 
emotional shifts over the course of matches advocated by Sanderson (2016). It finds that the 
tone of the comments varied depending upon the stage of the matches. At the initial and the 
intermediate stages, most comments were friendly and FRUGLDOHJ³7KHILUVWEDOOLV
dedicated to all cricNHWIDQV´³KLHYHU\RQH´³ZHOFRPHGHDU´6SHFLILFDOO\WKHFRPPHQWVDW
the initial stages were interpersonal in nature while those at the intermediate stages were 
mostly focused on match situations. At the final stages however²specifically at crunch 
situations, the FRPPHQWVVWDUWHGWRWDNHDEXVLYHDQGVDUFDVWLFVKDSHVHJ³$XVWUDOLDZH
$VLDQVKDWH\RX´³GHDU3DNLVWDQLJX\V, EHFDUHIXO\RXKDYHHQHPLHVHYHU\ZKHUH´³,KDWH
,QGLD´ 
It seems that some users calmly accept the reality about the teams that they support. 
Hence, they are able to maintain decorum in writing comments. In contrast, others perhaps do 
not hesitate to unleash their pent-up emotions to surface up to their comments, thereby 
occasionally making the entries unpleasant. This echoes the previous finding that sports-
related online communication can occasionally lose its social polish, and become abusive 
whereby in-groups leave no stones unturned to belittle their out-groups (Sanderson, 2013). 
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The third finding is that user-generated comments posted during live sporting events 
foster parasocial interaction²development of one-sided bonds of intimacy through mediated 
interactions with those who are viewed through media (Horton and Wohl, 1956). Consistent 
with the literature, users were found to engage actively rather than passively in their friend-
like relations with media personas²in this case, players (Frederick et al., 2012). Most sport 
viewers tend to have allegiances with players and teams. In consequence, parasocial 
interaction is expected to be conspicuous between users and their favourite players. Thus, 
fandom as an antecedent of parasocial interaction is conceivable. 
In addition, this paper identifies parasocial interaction between users and their 
disliked players. This is evident from FRPPHQWVVXFKDV³3OHDVHFRPHWRP\KRPHEUR8¶UH
so handsome but good-for-QRWKLQJRQFULFNHW«´A somewhat similar finding was highlighted 
in Sanderson (2008b), which deemed criticism to be an aspect of parasocial interaction. 
Overall, users who post comments during live sporting events appear as individuals 
wearing their hearts on their sleeves. They are consistently boisterous in praising as well as 
criticizing players. In consequence, they are equally likely to develop parasocial relations 
with players who perform well, and those who fare poorly. In contrast, parasocial interaction 
appeared to be limited between users and players who were average in performance. 
The fourth finding is that users can easily get into confrontation while posting 
comments during live sporting events. Abusive comments were particularly common during 
matches involving teams that have had a history of rivalry (e.g., India versus Pakistan, and 
Australia versus New Zealand). This was partly expected as previous works have shown 
sports-related online comments to touch on broader political issues beyond sports (Frederick 
et al., 2016). Nonetheless, the current finding adds to the literature by identifying that abusive 
comments were particularly forthcoming during nail-biting moments. Perhaps, nerve-racking 
match situations turned an ordinary sporting event into almost a life-and-death encounter in 
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the minds of users. Viewing the situations through a gladiatorial lens, users started to abuse 
one another ignoring the guidelines provided by YC. 
While works such as Galily (2008) found that users tend to post occasional violent 
comments on sports-related online articles, this paper shows that such a tendency is perhaps 
magnified manifold during live sporting events. As tempers flare, the abusive comments that 
users hurl at one another engender an atmosphere of jingoism and xenophobia. 7KH,QWHUQHW¶V
advantage in terms of freedom of expression is unfortunately turned into freedom of 
incitement (Porat, 2011). 
The final finding is that a number of themes were conspicuous by their absence in the 
comments. For one, there were no comments about the commentary on air even though there 
were comments related to the ball-by-ball commentary of YC. In addition, there were no 
discussion about the context of the tournament or the politics surrounding the event that often 
feature in mass media during mega-events. Perhaps, netizens remain uninterested in topics 
that are expected to be covered in traditional media. 
 
Contributions to Theory 
By studying the case of user-generated comments posted on YC during live sporting 
events, this paper contributes to research on media entertainment and second screening. The 
extant literature abounds in evidences to suggest that individuals rely on media for 
entertainment purposes (Vorderer et al., 2004). Prior research also demonstrates how social 
media applications serve as avenues for entertainment (Dogruel et al., 2015). This paper 
dovetails these lines of research by demonstrating how social media applications such as YC 
are used for entertainment during live sporting events in order to meet social, informational 
as well as emotional needs. 
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In addition, this paper gleans several new findings that have not been exhumed in 
related works. For example, it identifies cyberbullying to be a severe problem in social media 
communication during live sporting events. At the same time, it finds that social media 
communication during live sporting events can be a tool to build camaraderie among Internet 
users. Besides, this paper finds that Internet users have the power to partly dictate the nature 
of commentary on websites such as YC in real time. Moreover, this paper extends the 
literature on parasocial interaction in sports by showing that it is common between users and 
players who give noteworthy performances²either brilliant or abysmal²yet inconspicuous 
between users and players who give average performance. These new findings can pique 
further theoretical debates among scholars about sports-related social media use. 
Interestingly, some of the a posteriori findings of this paper bear resemblance with 
extant theories. For example, the identified gratification factors that seem to encourage users 
to post comments during live sporting events²social, informational and emotional needs²
are possible to explain based on the theoretical perspective of uses-and-gratifications (Clavio 
and Kian, 2010). Again, the ways in which users directed their comments to the players on 
the field are possible to explain through the theoretical perspective of parasocial interaction. 
These demonstrate how the findings uncovered in this paper using grounded theory can be 
lifted to a higher level of theoretical abstraction (Suddaby, 2006). 
 
Implications for Practice 
This paper recommends governing bodies and marketers of sports to keep a pulse on 
the opinions echoed by Internet users on social media during live sporting events. This is 
important because some users who post comments in real time tend to have good sense of the 
sport. Listening to their voices could help LPSURYHIDQV¶RYHUDOOexperience. For example, as 
indicated earlier, one comment complained to the ICC about the future of bowlers and the 
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supremacy of batsmen in cricket during the 2015 world cup. However, the issue was 
officially taken up by the ICC only in the third quarter of 2016 to bring about a change in the 
rules (Devgan, 2016). Had user-generated comments been monitored closely by the ICC 
during the Cricket World Cup, such decision-making might have been fast-tracked. This in 
turn would have resulted in better utilization of social media as a communication channel 
between common sports fans and sports administrators. 
In addition, this paper offers two implications beyond the setting of sports. First, it 
demonstrates that users do not necessarily comply with the guidelines prescribed by social 
media applications while posting comments. In this case, even though YC requests users to 
be considerate while submitting comments, users were often found using abusive language. 
Perhaps, users did not even look through the guidelines before submitting their entries. This 
calls for social media applications to be equipped with automated language detection systems 
that will censor comments that contain abusive language. After all, while preserving the 
plurality of opinions on social media is essential, silencing the voices that make the online 
environment hostile is equally imperative. 
Second, this paper highlights the potential of user-generated comments to build 
camaraderie among users as well as to engage the individuals in dynamic arms race. On the 
one hand, goodwill among users was conspicuous in numerous comments. On the other hand, 
anti-national and religiously sensitive comments suggested how the online community was 
split along the fault lines of nationality and religion. This points to how social ties are easy to 
be forged and destroyed on the Internet (Frangonikolopoulos and Chapsos, 2012). In this 
vein, information and communication practitioners could explore strategies so that the ways 
to build camaraderie are promoted, and the fault lines diminished. Such attempts could help 
develop a healthier cyber-culture among the online community. 
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Limitations and Future Research Directions 
 The paper is constrained by its data source coupled with the limited data collection 
window. Data were collected from a singular platform that is frequented by a regional user 
base during a single sporting event. This limits the generalizability of the findings. Drawing 
data from several social media platforms such as Twitter and Facebook during multiple 
temporally-dispersed events would have facilitated a richer treatment of the research issue at 
stake. Moreover, non-English comments could not be coded and analyzed. Such comments 
might have further enriched the paper. Hence, the findings of the paper should be viewed in 
light of these limitations. 
Nonetheless, as social media applications revolutionize sports coverage, exciting 
research avenues continue to unfold. In particular, this paper identifies two directions for 
future research. One direction involves LGHQWLI\LQJXVHUV¶PRWLYDWLRQWRSRVWFRPPHQWVGXULQJ
live sporting events. For this purpose, in-depth interviews could be conducted. Such an 
investigation would help determine why some users share while others remain lurkers. 
Additionally, it could also help determine ways to promote camaraderie among users, and 
prevent them from abusing one another during live sporting events. 
A second research direction could seek to exhume the reasons for parasocial 
interaction during live sporting events between users and players. As evident from this paper, 
users were always willing to offer advices and wishes to players who were on the playing 
field. They almost expected the players to revert back despite knowing its apparent 
implausibility. By exploring psychological and cognitive perceptions of users during live 
sporting events, the scholarly understanding of parasocial interaction mediated by the Internet 
could be further enriched. 
 
References 
  
 
26 
 
Agur, C. (2013), ³A foreign field no longer: India, the IPL, and the global business of 
cricket´Journal of Asian and African Studies, Vol. 48 No. 5, pp. 541-556. 
Babac, B.M. and Podobnik, V. (2016)³A sentiment analysis of who participates, how and 
why, at social media sport websites: How differently men and women write about 
football´Online Information Review, Vol. 40 No. 6, pp. 814-833. 
Bhogle, H. (2017, 0D\³Towards a more powerful IPL: A well-wisher's view´
CricBuzz, available at http://www.cricbuzz.com/cricket-news/94677/ipl-2017-ipl-10-
towards-a-more-powerful-ipl-a-well-wishers-view (accessed 8 June 2017). 
Burla, L., Knierim, B., Barth, J., Liewald, K., Duetz, M. and Abel, T. (2008)³From text to 
codings: Intercoder reliability assessment in qualitative content analysis´Nursing 
Research, Vol. 57 No. 2, pp. 113-117. 
Chang, S. H., Chih, W. H., Liou, D. K. and Hwang, L. R. (2014)³The influence of web 
aesthetLFVRQFXVWRPHUV¶3$'´Computers in Human Behavior, Vol. 36, pp. 168-178. 
Church, K. and Smyth, B. (2009)³Understanding the intent behind mobile information 
needs´Proceedings of the International Conference on Intelligent User Interfaces, 
ACM, New York, NY, pp. 247-256. 
Clavio, G. and Kian, T.M. (2010), ³8VHVDQGJUDWLILFDWLRQVRIDUHWLUHGIHPDOHDWKOHWH¶V
Twitter followers´International Journal of Sport Communication, Vol. 3 No. 4, pp. 
485-500. 
De Witt, L. and Ploeg, J. (2006)³Critical appraisal of rigour in interpretive 
phenomenological nursing research´Journal of Advanced Nursing, Vol. 55 No. 2, 
pp. 215-229. 
Devgan, A. (2016, July 13)³Marylebone Cricket Committee calls for reduction in bat size 
amid fears of batsman-bowler imbalance´International Business Times, available at 
  
 
27 
 
http://www.ibtimes.co.uk/marylebone-cricket-committee-calls-reduction-bat-size-
amid-fears-batsman-bowler-imbalance-1570332 (accessed 30 November 2017). 
Dogruel, L., Joeckel, S. and Bowman, N.D. (2015)³The use and acceptance of new media 
entertainment technology by elderly users: Development of an expanded technology 
acceptance model´Behaviour & Information Technology, Vol. 34 No. 11, pp. 1052-
1063. 
Filieri, R. (2016)³What makes an online consumer review trustworthy?´ Annals of Tourism 
Research, 58, Vol. 58, pp. 46-64. 
Frangonikolopoulos, C.A. and Chapsos, I. (2012)³Explaining the role and the impact of the 
social media in the Arab Spring´Global Media Journal: Mediterranean Edition, Vol. 
7 No. 2, pp. 10-20. 
Frederick, E., Lim, C.H., Clavio, G. and Walsh, P. (2012)³Why we follow: An examination 
of parasocial interaction and fan motivations for following athlete archetypes on 
Twitter´International Journal of Sport Communication, Vol. 5 No. 4, pp. 481-502. 
Frederick, E., Pegoraro, A. and Burch, L. (2016)³Echo or organic: Framing the 2014 Sochi 
Games´ Online Information Review, Vol. 40 No. 6, pp. 798-813. 
Galily, Y. (2008)³The (re) shaping of the Israeli sport media: The case of talk-back´
International Journal of Sport Communication, Vol. 1 No. 3, pp. 273-285. 
Glaser, B. and Strauss, A. (1967), The discovery of grounded theory: Strategies for 
qualitative research, Aldine, Hawthorne, NY. 
Habibi, M.R., Laroche, M. and Richard, M.O. (2014)³Brand communities based in social 
media: How unique are they? Evidence from two exemplary brand communities´
International Journal of Information Management, Vol. 34 No. 2, pp. 123-132. 
Horton, D. and Wohl, R.R. (1956)³Mass communication and para-social interaction: 
Observations on intimacy at a distance´Psychiatry, Vol. 19 No. 3, pp. 215-229. 
  
 
28 
 
Hsu, M.H., Tien, S.W., Lin, H.C. and Chang, C.M. (2015)³Understanding the roles of 
cultural differences and socio-economic status in social media continuance intention´
Information Technology & People, Vol. 28 No. 1, pp. 224-241. 
Hull, K. (2014)³A hole in one (hundred forty characters): A case study examining PGA tour 
JROIHUV¶7ZLWWHUXVHGXULQJWKHMasters´International Journal of Sport 
Communication, Vol. 7 No. 2, pp. 245-260. 
ICC. (2015)³Beginners guide to the cricket world cup´International Cricket Council, 
available at http://www.icc-cricket.com/cricket-world-cup/fanzone/beginners-guide 
(accessed 28 November 2017). 
Jacobson, J. (2016)³Networked spectators: Social media conversation and moderation at the 
Olympic opening ceremony´Online Information Review, Vol. 40 No. 6, pp. 746-760. 
Kassing, J.W. and Sanderson, J. (2010)³Fan-athlete interaction and Twitter tweeting 
through the Giro: A case study´International Journal of Sport Communication, Vol. 
3 No. 1, pp. 113-128. 
Lee, C.S. (2012)³Exploring emotional expressions on YouTube through the lens of media 
V\VWHPGHSHQGHQF\WKHRU\´New Media & Society, Vol. 14 No. 3, pp. 457-475. 
McCarthy, J., Rowley, J., Jane Ashworth, C. and Pioch, E. (2014)³Managing brand presence 
through social media: The case of UK football clubs´Internet Research, Vol. 24 No. 
2, pp. 181-204. 
Mishra, N., Sharma, N. and Kamalanabhan, T.J. (2016)³Is internal communication 
important for sport commitment: Survey of Indian cricket pOD\HUV´ Communication & 
Sport, Vol. 4 No. 2, pp. 212-239. 
Newshub. (2016, November 6)³Opinion: Joseph Parker fight deserves public money´
available at http://www.newshub.co.nz/politics/opinion-joseph-parker-fight-deserves-
public-money-2016110613 (accessed 21 November 2017). 
  
 
29 
 
Papathanassis, A. and Knolle, F. (2011)³Exploring the adoption and processing of online 
holiday reviews: A grounded theory approach´Tourism Management, Vol. 32 No. 2, 
pp. 215-224. 
Porat, D. (2011)³7KHLnternational working definition of antisemitism and its detractors´
Israel Journal of Foreign Affairs, Vol. 5 No. 3, pp. 93-101. 
Sanderson, J. (2008a³The blog is serving its pXUSRVH6HOIဨpresentation strategies on 
38pitches.com´-RXUQDORI&RPSXWHUఆ0HGLDWHG&RPPXQLFDWLRQ, Vol. 13 No. 4, pp. 
912-936. 
Sanderson, J. (2008b), ³µYou are the type of person that children should look up to as a hero¶: 
Parasocial interaction on 38pitches.com´International Journal of Sport 
Communication, Vol. 1 No. 3, pp. 337-360. 
Sanderson, J. (2011)³7RWZHHWRUQRWWRWZHHW([SORULQJ'LYLVLRQ,DWKOHWLFGHSDUWPHQWV¶
social-media policies´International Journal of Sport Communication, Vol. 4 No. 4, 
pp. 492-513. 
6DQGHUVRQ-³)URPORYLQJWKHKHURWRGHVSLVLQJWKHYLOODLQ6SRUWVIDQV)DFHERRN
DQGVRFLDOLGHQWLW\WKUHDWV´Mass Communication and Society, Vol. 16 No. 4, pp. 
487-509. 
Sanderson, J. (2016)³Elite quarterbacks do not laugh when they are losing: Exploring fan 
responses to athletes¶ emotional displays´International Journal of Sport and 
Exercise Psychology, Vol. 14 No. 3, pp. 281-294. 
Shim, H., Shin, E., & Lim, S. (2017)³What makes us two-screen users? The effects of two-
screen viewing motivation and psychological traits on social interactions´Computers 
in Human Behavior, Vol. 75, pp. 339-346. 
Strauss, A. and Corbin, J. (1998), Basics of qualitative research: Techniques and procedures 
for developing grounded theory (2nd ed.), Sage, Thousand Oaks, CA. 
  
 
30 
 
Sturm, D. (2015)³Smash and bash cricket? Affective technological innovations in the Big 
Bash´Media International Australia, Vol. 155 No. 1, pp. 80-88. 
Suddaby, R. (2006)³From the editors: What grounded theory is not´ Academy of 
Management Journal, Vol. 49 No. 4, pp. 633-642. 
7HQHQERLP2DQG&RKHQ$$³:KDWSURPSWVXVHUVWRFOLFNDQGFRPPHQW$
ORQJLWXGLQDOVWXG\RIRQOLQHQHZV´Journalism, Vol. 16 No. 2, pp. 198-217. 
van Kleef, G.A., De Dreu, C.K. and Manstead, $6³7KHLQWHUSHUVRQDOHIIHFWVRI
anger and happiness in negotiations´Journal of Personality and Social Psychology, 
Vol. 86 No. 1, pp. 57-76. 
Vorderer, P., Klimmt, C. and Ritterfeld, U. (2004)³Enjoyment: At the heart of media 
entertainment´Communication Theory, Vol. 14 No. 4, pp. 388-408. 
:DOODFH/:LOVRQ-DQG0LORFK.³6SRUWLQJ)DFHERRN$FRQWHQWDQDO\VLVRI
1&$$RUJDQL]DWLRQDOVSRUWSDJHVDQG%LJFRQIHUHQFHDWKOHWLFGHSDUWPHQWSDJHV´
International Journal of Sport Communication, Vol. 4 No. 4, pp. 422-444. 
Yang, Y., Wang, Y. and Billings, A.C. (2016)³Online Chinese discussions about the 2014 
World Cup´Online Information Review, Vol. 40 No. 6, pp. 834-848. 
Yu, Y. and Wang, X. (2015), ³:RUOG&XSLQWKH7ZLWWHUZRUOG$ELJGDWDDQDO\VLVRI
VHQWLPHQWVLQ86VSRUWVIDQV¶WZHHWV´Computers in Human Behavior, Vol. 48, pp. 
392-400. 
